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(2) LEARNING OUTCOMES

Learning outcomes

The course learning outcomes, specific knowledge, skills and competences of an appropriate level, which the students will acquire

with the successful completion of the course are described.

Consult Appendix A

e Description of the level of learning outcomes for each qualifications cycle, according to the Qualifications Framework of the

European Higher Education Area

e Descriptors for Levels 6, 7 & 8 of the European Qualifications Framework for Lifelong Learning and Appendix B

e Guidelines for writing Learning Outcomes

After the successful completion of the course, students would be able to:

1. Know the characteristics and basic concepts related to investments in the tourism

industry.

2. Know and distinguish the macroeconomic factors affecting the sector.

3. Evaluate and select stocks based on specific scientific methodologies and with the
use of financial indicators.

4. Recognize the information reflected in financial statements, analyze the financial
statements and compose a more complete picture of the respective company
regarding its financial health, liquidity, profitability, investment activity and capital

structure, elements which can be applied to companies listed on the Athens Stock

Exchange and on International Stock Exchanges.



https://mbatourism.unipi.gr/mba/

5. Know and apply techniques in the framework of the Hotel Valuation Models.

General Competences
Taking into consideration the general competences that the degree-holder must acquire (as these appear in the Diploma
Supplement and appear below), at which of the following does the course aim?

Search for, analysis and synthesis of data and information,  Project planning and management

with the use of the necessary technology Respect for difference and multiculturalism

Adapting to new situations Respect for the natural environment

Decision-making Showing social, professional and ethical responsibility and
Working independently sensitivity to gender issues

Team work Criticism and self-criticism

Working in an international environment Production of free, creative and inductive thinking
Working in an interdisciplinary environment ...

Production of new research ideas Others...

1. Search for, analysis and synthesis of data and information by the use of appropriate
technologies

Decision-making

Individual/Independent work

Group/Team work

Social, professional and ethical responsibility

A

Critical thinking

(3) SYLLABUS

The purpose of this course is to present the necessary basic concepts to understand the

importance of investments in the Travel and Tourism Industry.

In this context, the latest data on the global and domestic macroeconomic environment are
presented, for the analysis of the tourism sector in our country, as well as for the leading
global tourist destinations, in terms of both revenue and arrivals, while at the same time the
factors influencing tourism demand, as well as the concepts of present value and cost of

capital are analyzed, and the industry's leading listed companies are presented.

In the context of the course, all relevant financial indicators for the evaluation of stocks are

analyzed (ROE, equity to external capital, etc.).

Finally, case studies are presented in the areas of Hotels Valuation Models, as well as Hotel

REITs.

(4) TEACHING and LEARNING METHODS - EVALUATION

DELIVERY | In-class lecturing

Face-to-face, Distance learning, etc.




USE OF INFORMATION AND
COMMUNICATIONS TECHNOLOGY

Use of ICT in teaching, laboratory education,
communication with students

Use of Information and Communication Technologies

in Teaching and Communication with students

TEACHING METHODS Activity Semester workload

The manner and methods of teaching are Lectures 24
described in detail. n
Lectures,  seminars, laboratory  practice, Studymg hours 31
fieldwork, study and analysis of bibliography, Essay Writing 12
tutorials, placements, clinical practice, art Exams 3
workshop, interactive teaching, educational
visits, project, essay writing, artistic creativity,
etc.
The student's study hours for each learning
activity are given as well as the hours of non-
directed study according to the principles of the
ECTS

Course total 70

STUDENT PERFORMANCE EVALUATION

Description of the evaluation procedure

Language of evaluation, methods of evaluation,
summative or conclusive, multiple choice
questionnaires, short-answer questions, open-
ended questions, problem solving, written work,
essay/report, oral  examination, public
presentation, laboratory ~ work,  clinical
examination of patient, art interpretation, other

Specifically-defined  evaluation criteria  are
given, and if and where they are accessible to
students.

The evaluation is based 60% on the final exam, which
is in Greek, and 40% on a written assignment. The final
exam usually includes a Multiple-Choice Test and/or
Short Answer Questions, as well as Problem Solving /

Exercises.

The course evaluation criteria are announced in the
course outline, which is shared in class and/or posted on
the course website.
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